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Straipsnyje siekiama analizuoti nostalgijos fenomeno postmodernioje populiariojoje kultaroje reiskimosi

bruozus, ypatingg démesj skiriant naujai sukurtiems dizaino objektams, turintiems retrogradisky ir daznai

anachronisky naratyvy. Atliekant retro fenomenu paremtos rinkodaros reiskimosi galimybiy studija

Lietuvoje, atsizvelgiama j menotyrininky ir istoriky analizuotus $altinius, aprasancius sovietmeciu formuotas

daiktinés aplinkos tradicijas. Tyrime i$skiriama erzacy kultiira ir jos galimi poveikiai vartojant postnostalgijos

produktus, kaip kultarinius simbolius. Tekste taip pat pateikiamos skirtingos ilgesio emocijy grupavimo

tradicijos jvairiy autoriy tyrimuose.

REIKSMINIAI ZODZIAL: nostalgija, dizainas, retro, sovietmetis, ostalgija, erzacas.

I8 pradziy verta paminéti, kad $io mokslinio darbo teori-
nés prieigos susiformavo kritiniame kultiiros ir vizualio-
sios kultairos studijy teorijos kontekste. Tyrimo objektas
aprépia nostalgijos diskursy kultaros teorijoje tyrimus,
kurie dél manipuliatyvios rinkodaros padiktuoty hete-
rochronizmy ir heterotopijy produkty praeities naraty-
vuose suponuoja ir tyrimo lauko interdiscipliniskuma.
Tuo paciu pageidaujamas nostalgijos diskurso suvere-
numas nuo ekonominiy verc¢iy analizés leidzia islaikyti
kritine pozicijg dizaino objekty naratyvo tyrimuose.
Dél daugumos iki tol atlikty nostalgijos tyrimy

koncentracijos tik ties literatiiros, muzikos ar vaizduo-
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jamojo meno analize ir taip pat dél didziosios dalies
autoriy (Elizabeth Guffey, Svetlana Boym) teikiamy
prioritety seny objekty prisiminimy tyrimams, o ne
ju reprezentacijoms ir reinterpretacijoms naujuose
produktuose, galima isskirti Sios studijos naujumg ir
aktualuma nostalgijos diskurso vizualiosios kultiros
tyrimy kontekste. Pavyzdziui, E. Guffey knygoje Ret-
ro: The Culture of Revival nagrinéjami populiariosios
kulttros pirmavaizdziai, kurie $iandien vartojant tik
reinterpretuojami, bet néra perkuriami. Analizuojant
retro stilistika perkurtus objektus remiamasi S. Boym

padarytomis jZvalgomis apie nostalgijos fenomena.
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SUMMARY

This article explores nostalgia as an emotional aspect of
newly produced retro Soviet design objects. The research
also takes a deeper look into the sources and origins of
cultural contexts.

The postmodern retro phenomenon is introduced as
a non-historical way of understanding the past. When
retroalgia is discussed as a phenomenon, a crucial turning
point is revealed - longing for the past not necessarily
turns into admiration of one’s personal past.

The purpose of this article is to analyze the needs
and possibilities of reproducing the Soviet past. It is
based on ideas related to the phenomenon of longing in
today’s cultural space, expressed by the various historians,
sociologists and philosophers.

Design was socially engaged during the Soviet times.
Unfortunately, instead of solving social problems, it
followed the line of planned economy and served as a
means to meet the goals of the five-year plans.

In this article, the notion of nostalgia is dissociated
from bittersweet melancholy, which can provide happiness
whilst contemplating the past in the present. It is no longer
associated with medical pathology either. The article
employs more than one classification theory of longing,
especially when exploring interpretations of anachronistic
and heterotypic examples.

In the context of narrativity of objects, the
ersatz culture that flourished in the Soviet times is
shown to become even more significant in triggering
commercialized retrograde emotions in rituals of the past.

The article also discusses the main challenges of

reproducing Soviet objects and notions today.
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