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PROFESINIO VAIDMENS SLINKTYS:
VIENA DIZAINERIU KARTA VILNIUJE’
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Straipsnis, gristas atvejo studija, apima dvidesimties mety laikotarpj Lietuvos dizaine. Pagrindinis jame

keliamas klausimas - dizainerio vaidmens kaita ir naujy vaidmeny perspektyvos. Si kaita analizuojama dizaino

lauke, kurio kiti du démenys — dizaino produktas ir jo vartotojas. Nagrinéjant dizaino lauko dalyviy vaidmenis,

ieSkoma jy veiklos persidengimo sriciy ir $iy persidengimy rezultaty. Atvejo studija grindziama $iandien

aktyviai kurianciy dizaineriy apklausa ir jy darby pavyzdziais. Aprasius esamg dizaino lauka, jvardijamos

kaitos tendencijos ir sitilomos dizainerio vaidmeny modifikavimo galimybés.

REIKSMINIAI ZODZIAL: dizaineris, dizaino laukas, dizaino produktas, dizaino kaita, Lietuva, Pierre Bourdieu.

Gyvename apsupti daikty, kuriuos vartojame, keicia-
me, iSmetame ir kuriame naujus. Ne tik daiktai yra vei-
kiami Zmoniy pasaulio, bet ir Zmonés nuolat patiria jy
jtaka: daiktai kei¢ia masy elgseng ir jprocius, zenklina
pozicijas, anonsuoja charakterj. Galima deklaruoti
buvimg ,auk$c¢iau daikty®, nepriklausyma materialia-
jam pasauliui, taciau vis tiek sédési ant daikto — kédés,
nepriklausymga reiksi ant daikto — popieriaus arba per
daiktg - kompiuterj. Netgi dabar vartojamos populia-
rios ,nedaiktiskumo®, ,nematerialumo” sgvokos ,vir-
tualus pasaulis®, ,,interaktyvi komunikacija“ kuriamos
ir suvokiamos su daiktais ir per juos.

Nesvarbu, pripazjstame tai ar neigiame, bet Zmo-

nija egzistuoja ir evoliucionuoja kurdama, perkurda-

*  Dékoju dr. Gintautei Zemaitytei ir prof. Augrai Lisauskienei uz

pagalbg ir konsultacijas rengiant §j straipsnj.
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ma ir vartodama daugiau ar maziau materialius da-
lykus. Procesa, kurio metu, sgveikaujant kirybiniam,
loginiam, poreikio tyrimo faktoriams su medziaga,
sukuriami turintys paskirtj daiktai ar paslaugos, gali-
ma jvardyti dizainu, saveikos rezultatus - dizai-
no produktais, Zzmones, karybiskai apdorojancius
medziagg, t. y. kuriancius tuos daiktus ar paslaugas ir
i§ $ios karybos pragyvenancius - dizaineriais. Di-
zaino karéjus, produktus ir vartotojus apimancia er-
dve apibréziu dizaino lauko sgvoka.

Dizaino laukg galime jsivaizduoti it netaisyklinga
ir nuolat besikeiciantj trikampj, su aiskiai jvardytais
kampais: dizaineris - dizaino produktas — suvokéjas
(vartotojas/uzsakovas). Sis trejetas yra tarpusavyje
glaudziai suauges, ir nors jmanoma jsivaizduoti pa-
vienj jy egzistavimga, dizainerj, kuriantj tik sau, be au-

toriaus ar jmonés vardo egzistuojancius produktus ir
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SUMMARY

This case study-based article spans a period of twenty
years in Lithuanian design. The text focuses primarily
on the changing role of the designer and the prospects
that new roles offer. This change is analysed in the design
field, the two other components of which are the design
product and its consumer. The analysis employs Pierre
Bourdieu’s concepts of the field, agents, capital, and
habitus, applied in a somewhat simplified version limited
to professional activity, as well as theories of cultural
experience and memory. This pilot analysis is based on
a survey of currently active designers who are alumni
of Vilnius Academy of Art. The research has revealed
a lack of reflection on professional roles among the
designers themselves. Occupying stable positions in the
design field, its participants fail to reflect on their roles,
seeing the latter as regular, and change or modification
takes place seemingly unconsciously. Like two decades
earlier, designers focus on the product and not on the
creative process, and thus change is more evident from
the perspective of another agent of the field - namely, the
perceiver (the client/end user). Yet certain shifts — trends
of developing a closer relationship with the client/end user,
maintaining two-way communication with the creative
product, and the growing need for products that provide a
space for self-expression - are clearly visible.

The article suggests some options for modifying
the role of the designer - a return to the philosophy of
design and a design practice based on the latter, when the
conception of the designer’s profession is complemented
by self-reflection on the roles of the designer and a desire
to further build up on these roles, and when design is
understood not only as the creation of a product, but also

as the provision of a service.
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