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INGOS

Straipsnyje apzvelgiami teoriniai ir praktiniai kultarinio turizmo plétros, sociokultirinio poveikio, (ne)

efektyvaus planavimo ir valdymo klausimai. Remiantis turizmo sampratomis méginama apibrézti kulttrinio

turizmo definicija, i$skirti sritis ir nusakyti savybes. Kulttirinis turizmas dabartinéje aplinkoje dinamiskas ir

nuolat kintantis bei atsinaujinantis procesas, todél kiekviena nauja klasifikacija néra baigtiné, tai - politiniy,

ekonominiy, sociokulttriniy, kultiriniy, meniniy procesy atspindys. Tyrime siekiama atskleisti turizmo ir

kultiiros sektoriy bendradarbiavimo galimybes, kurios suprantamos kaip kiirybingos veiklos modeliai.

REIKSMINIAI ZODZIAL: turizmas, jo rasys, kultdrinis turizmas, kulttrinio turizmo sritys, turizmo politika

Lietuvoje, paveldo vadyba.

IVADAS

Turizmo veiklos, kaip rodo pastarojo desimtmecio
statistika, tampa vis svaresne tarptautinés ekonomikos
dalimi (vidutinigkai sudaro 5,5 proc. BVP, kai kuriose
Salyse svyruoja nuo 3 iki 8 proc.), kuri pritraukia di-
delj kapitala ir pagal savo finansine iSraiskg yra greta
svarbiausiy pramonés $aky. Lietuvos turizmo plétros
2014-2020 mety programos duomenimis, statistika

$iuo poziariu tokia:

Lietuvos turizmo sektoriui 2012 metai — rekordiniai:
buta 1,9 mln. uzsienio turisty kelioniy j Lietuvg, arba

7 procentais daugiau nei 2011 metais ir 27,8 procento

daugiau nei 2007 metais. Lietuvos banko duomeni-
mis, 2012 metais i§ atvykstamojo turizmo (vienadie-
niy lankytojy ir turisty) Lietuva gavo 3,858 mlrd. lity
pajamy, arba 13 procenty daugiau nei 2011 metais ir

28,8 procento daugiau nei 2007 metais.!

Ekonominé nauda néra vienintelis turizmo tikslas,
ne maziau svarbus ir sociokultirinis turizmo poveikis.
Turizmas skatina socialine integracija, naujy darbo
viety karimasi, daro jtaka bendruomeniy gyvenimo

kokybei, ugdo pilietines vertybes, tolerancijg, stiprina

1 Lietuvos turizmo plétros 20142020 mety programa, [interak-
tyvus], [ziiréta 2014-05-28], http://www.ukmin.It/web/It/tu-
rizmas/nacionaline_turizmo_pletros_programa, p. 3.
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AREAS OF CULTURAL TOURISM
AND THEIR PECULIARITIES:
MODELS OF CREATIVE ACTIVITY

Vaida S¢igliené
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SUMMARY

The article looks at the theoretical and practical aspects
of cultural tourism development, of its sociocultural
impact and its (in)efficient planning and management.
Attempts are made to define cultural tourism as a basis

of the concept of tourism and to identify its specific

fields and features. The research supports a definition of
cultural tourism as an independent, interdisciplinary area
of tourism, centred on cohesion and responsibility, and
divided in terms of aims and content into the fields of
material and spiritual heritage, gastronomy and wine, film
tourism, thematic parks and contemporary art processes
(these may be subdivided further). Cultural tourism offers
preconceived or unexpected cultural experiences.

These days cultural tourism is a constantly reinvented
dynamic process and lends itself to no finite classifications,
each one being a reflection of political, economic,
sociocultural, cultural and artistic processes.

Lithuania has the space and resources attractive for
cultural tourism, a broad and systemised network of
potentially attractive areas, but there is no efficient cross-
institutional collaboration between the spheres of culture
and tourism. The tourism management sector, which is a
service provider, pursues its own goals and tends to work
on its own. The national level (both in tourism and culture)
lacks sufficient collaborative initiatives and targeted
promotion towards the realisation of its priorities. There is
no denying that isolated activities take place and products
appear, but not in proportion to the existing potential and
scope; culture and tourism do not function as a system
and the economic and sociocultural effect is not explored
to the full. The article seeks to demonstrate the potential
of a crossover of tourism and cultural sectors perceived as

models of creative activity.



